
We are asked that question all the time, particularly when it 
comes to additional location. There is a simple answer: WMDA/
CAR Saves/Earns You Money. 

Preferred venders that save you money, Parts Authority, Reit 
Lubricants/Chevron products, James Parsons WMDA/CAR 
attorney are just some examples. 

Our members are some of the most regulated businesses in 
MD, DE, and  DC. We work not only with legislators in all 3 areas 
we represent but the agencies that enforce those regulations.

Sometimes savings are hard to see 
because you do not see it as hard 

cash. Examples are: MDE wanted to make waste oil a 
hazardous waste, yes you would just add the cost of 
deposal to environmental charge, on invoice and it 
would not cost you anything. What you don’t see is 
it also would ban waste oil as a heat source. Many 
of our repair locations have waste oil heaters! 

Legislation to change the definition of 
Manager, contractor, technicians, and overtime 
pay and how you pay your employees and collect 
payroll taxes.

Sometimes saving/earnings are easy to see. 
Retail Sales Tax Holiday for 3 months that saved 
up to $18,000 in 3 months payment of sales tax, 
WMDA/CAR was part of thought process when that 
was in the early stages of development.

Increase in lottery agent’s fees.
Killing a bill that would have banned all flavored tobacco and 

flavored ESD products in Maryland. Flavored tobacco sales are over 50% of tobacco sales 
in Maryland, you can calculate that yourself.

Many labor and employment bills that would have affected all our members were 
either killed or amended. I can calculate how much that has saved our members. Bills that 
would mandate discontinued use of natural gas, propane, and oil heat in your business. 
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We see close to 4,000 pieces 
of legislation a year from MD, 
DE ,and DC. Many of them 
would increase the cost of doing 
business. WMDA/CAR is your 
advocate in the legislative arena 
and contact with state agencies. 
Every location you own benefits, 
far beyond what you see. 

Our membership for primary 
locations is $299 per year and 
$150 per year for additional 
locations. That is 82 cents a day 
for primary location and 41 
cents for additional locations. 

Being or becoming a 
WMDA/CAR member is a 
no-brainer Membership Does 
Not Cost—It Pays. Sign all 
your location up and recruit 
someone who is not a member, 
for there is truly strength in 
numbers.

Mid-Atlantic Fuel, 
Convenience & Auto Repair 
Show at Maryland Live 
Casino & Hotel – (MAFCAS)
Thursday October 19, vendors 
will be setting up booths, 

with little pre-show from 
5:30pm-7:30pm (sneak peek). 
Friday, October 20th from 
10am-12pm there will be a 
Legislative Industry Issues 
Forum Round Table. WMDA/
CAR has put together a lineup 
of State regulators, and directors,  
WMDA/CAR attorney, 
MAPDA, Service Station Dealer 
of America, repair shop owners, 
C- store- owners, N.J. gasoline 
retailers’ association. 

At the end of this article 
there is an agenda list of panel 
members for the work group. 
If you are in the fuel, con-
venience, or repair industry 
you will want to attend, panel 
members are by invitation, 
but attendance is open to all. 
Get the latest updates from 
regulatory agencies, and we will 
try to rub the crystal ball and 
see what the future holds from 
some of the businessmen and 
women who are leaders in our 
industry. With electrification 
movement creating headwinds 
and headlines we can’t run 
around like Chicken Little 

crying the sky is falling. Change 
normally creates opportunity 
and I think there is no excep-
tion in this case.  Attendance 
is also free as is the show, but 
you must register to have a 
badge and pre-registration is 
the way to go and save time 
waiting in line.

On October 20th, at 11pm 
MAFCAS show opens and 
runs until 6pm. Dinner ticket 
holders will have a cocktail hour 
from 6pm-7pm 

The Awards Dinner will 
start at 7pm and this is a 
ticket event, get your tickets or 
tables early as dinner normally 
sells out. The awards dinner 
and after party will run until 
midnight. This would be a good 
time to treat yourself and get 
a room for the night, when 
you turn into a pumpkin at 
midnight you can just roll up to 
your room or if you are tuff as 
nails, you can go pull one arm 
bandits before retiring LOL 

Hope to see all our 
members enjoying the day  
and evening. n

Friday, October 20th 
from 10am-12pm there 
will be a Legislative 
Industry Issues 
Forum Round Table. 
WMDA/CAR has put 
together a lineup of 
State regulators, and 
directors,  WMDA/
CAR attorney, MAPDA, 
Service Station 
Dealer of America, 
repair shop owners, 
C- store- owners, N.J. 
gasoline retailers’ 
association. 
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Ensuring that your customers can reach you is more important 
today than ever before. Your customers are impatient and less 
forgiving. If they can't get through, they will quickly move on and 
you'll lose the opportunity. Are you missing calls? Can you receive 
the text messages that are being sent to your office phone 
number? What if they don't leave a voicemail when you can't 
answer? 

ARE YOU SURE YOU'RE 
GETTING THE MOST 
OUT OF YOUR 
COMMUNICATIONS 
AND TECHNOLOGY 
SERVICES?

We've partnered with dozens of communications and 
technology service providers to make it easy for you to access 
them. Instead of sifting through the vast array of options 
available and having to figure out how they fit into your 
operation, consult with one of our Solutions Specialists who 
will ensure that your company has the right services in place to 
best meet your needs. 

CONTACT US TODAY FOR A FREE CONSULTATION!

OR VISIT OUR WEBSITE OFFICEPHONESPLUS.COM

OFFICE PHONES PLUS IS YOUR SOLUTION! 

Phone
Systems

Answering
Services

Internet
Services

Technical
Support

OUR PARTNERS INCLUDE

410-834-4900
FOR FREE CONSULTATION, CALL US AT



If you are in the Fuel, Convenience 
Store or Repair business,  
MAFCAS is for YOU!
WMDA/CAR Expo is now called Mid-Atlantic Fuel, Convenience & Auto Repair Show 
(MAFCAS) and will be held at Maryland Live Casino & Hotel. The automotive fuel 
and repair industry is going through a change that is unprecedented. Headwinds 
against carbon fuel, State and Federal mandated zero emission EV sales, all 
bring change and uncertainty.

Talk to fellow business owners, renew friendships, and learn what is 
working for others. There will be free seminars during the trade show on 
topics that matter, Dinner, Awards Ceremony, and an After Party! 

Oct. 19-20
Maryland LIVE Casino & HoteL
Oct. 19: PRESHOW  /  Oct. 20: Tradeshow & Awards dinner

Don’t miss this opportunity to 
market your products and  

services to decision makers in  
the Automotive Aftermarket!

P R E S E N T S
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We can't wait to see you at MAFCAS! 

301.390.0900 WMDA, 1532 Pointer Ridge Pl., Ste F 
Bowie, MD 20716

wmdacar.commafcas2023@wmda.net www.wmdacar.com

MAFCAS Attendee Schedule
THursday, OctOBER 19
12 pm–5:30 pm	 Registration Open
5:30 pm–7:30 pm	 Tradeshow 

Friday, OctOBER 20
8 am–4:30 pm	 Registration Open
10 am–12 pm 	 Legislative Forum on Industry Issues
11 am–6 pm 	 Tradeshow 
1 pm–2 pm 	 �Motor Oil 101, High Mileage Oils,  

Future Trends — 0W08 or 0W04?
	� Speaker: Derek Guinane, Expert Technologist, Castrol

2 pm–3 pm 	 �Strategies for Expanding Alternative  
Fuels & Available Funding in Maryland

	 �Speaker: Antoine Thompson, Executive Director, GWRCCC

3 pm–4 pm 	 �Overview of Chevron Products, Installer 
Consumer Programs & Latest Industry 
Developments, EVs and More!

	 Speaker: Steve Collins, Chevron

2 pm–3 pm 	 EV — Impact on Tires & Alignment 
	 Speaker: Steve Dawson, Hunter Engineering

4 pm–5 pm 	 �Get Your MVP and Find Your Culture Champions
	� Speaker: Karim Morsli, Owner, Winkler Automotive Service Center

6 pm 	 Tradeshow closes 

Ticketed Event
6 pm–7 pm 	 Cocktail Reception
7 pm–9:30 pm 	 Awards Dinner & Ceremony   
9:30 pm–Midnight	 Last Call! After Party  with DJ Delights

MAFCAS2023@wmda.net 

OCT. 19-20 MARYLAND LIVE 
CASINO & HOTEL

P R E S E N T S

Co-Sponsored by:

SCAN HERE TO REGISTER

Additional SponsorS:

Venue: Maryland Live Casino & Hotels, 7002 Arundel Mills Cir #7777, Hanover, MD

platinum Sponsor:

 

 

 

 

 

 

 



Legislative Industry 
Issues Forum
Maryland Live Casino and Hotel, Event Center – Act Room
October 20, 2023, 10am-12pm

OCT. 19-20 MARYLAND LIVE 
CASINO & HOTEL

P R E S E N T S

Welcoming Remarks	 Sandi Weaver – WMDA/CAR President

Moderator 	 Kirk McCauley – WMDA/CAR 

PANELISTS:		

Auto Repair -CAR	 Sandi Weaver, BA Auto Care, Bruce Spenser, Walt Eger’s Auto Service
 
Maryland department of Agriculture	 Alison Wilkinson, Chief of Maryland Weights & Measures                 
 
Maryland MDE Oil Control Program  	 Chris Ralston, Administrator Oil Control Program
	 Tom Walter, Chief of Compliance Oil control Program
 
Maryland Comptroller’s Office    	 Chuck Ulm, Director, Field Enforcement Bureau                                                                                                                             
                                                  	 Patrick Dunkes, Program Manager  
 
Maryland ATCC 	  Jeffrey Kelly, Executive Director Alcohol, Tobacco & Cannabis Commission  
 
Maryland Lottery	 John Martin, Director of Maryland Lottery & Gamimg Agency
 
Attorney, WMDA/CAR	 James Parsons, Lynott, Lynott & Parsons, P.A                                      
 
NJGCA  	 Joe Ocello, Board President NJ Gas & Convenience Store association
 
Federal Legislation	 Roy Littlefield III & Roy Littlefield IV SSDA - AT
 
Mid Atlantic Petroleum Distributors 	� Ellen Valentino - Executive Vice President, Mid Atlantic Petroleum  

Distributors Association (MAPDA)      
 
Maryland Service Station & Convenience 	 Riaz Ahmad, Past President, WMDA/CAR                                                                     
 
D.C. Lottery/Convenience stores 	 Nasir Cheema, Vice President, WMDA/CAR             
 
WMDA/CAR	 Kirk McCauley, Government Affairs
		
	
.
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Recently car 
manufacturers 
have been 
recommending 
higher octane fuels. 
This allows ignition 
to ignite the air and 
fuel earlier . . .

Octane is another word for Fuel Stability. This is the point where 
fuel will spontaneously ignite. This is referred to as Spark knock or 
Detonation in internal combustion engines. Engines are designed 
to burn fuel in a controlled manner. The lower the octane the 
lower the stability. Knock or detonation is hazardous to engines. 
Lower octane (stability) fuel will ignite before an ignition event 
causing higher than normal pressure in the combustion chamber. 
Higher octane fuels have a higher stability rating preventing 
spontaneous combustion (auto-ignite) from happening. Recently 
car manufacturers have been recommending higher octane fuels. 

This allows ignition to ignite the air and fuel earlier (advanced ignition timing) increasing 
burn time. Longer burn time increases efficiency and helps with a complete burn of all 
the air and fuel in the combustion chamber. This decreases the number of Hydrocarbons 
in the exhaust and helps prevent catalytic converter failure and less harmful pollutants.  

How is octane rated? First, if you’re an older person like me. You remember octane 
on the pump advertised as high as 102 octane. Gasoline companies advertised this rating 
to attract customers. The 50’s and 60’s had a sort of octane war between gas companies 
as performance engines grew in popularity. There are two basic octane ratings. Research 
Octane Rating (RON) and Motor Octane Rating (MOR). RON ratings are tested at engine 
idle with low outside or intake air temperatures. This will give gasoline a higher-octane 
rating. MOR ratings are tested under more stressful engine loads with higher outside or 
intake temperature. MOR will rate octane lower. In the seventies the government stepped 
in and demanded oil companies advertise an average of the two ratings. RON + MOR 
divided by 2 =? If you look closely at a gas pump you will see R+M/2. Gasoline octanes 
really haven’t changed much from the sixties. It is more of the rating methods that have 
changed and of course no lead in gasoline. In the 50’s and 60’s Oil Companies advertised 
the RON method of octane ratings to advertise their fuel. So, there you have it in a 
nutshell. Remember, keep your eye on the ball and live the good life.  n

CAR TALK

What is Fuel Octane 
and How is it Rated?

Ken Quasney
Owner, Auto Sense



The future of fuels 
retail begins with you. 
With nearly 100 years of experience in the industry, the Wills Group 
is one of the most trusted fuels network partners, with nearly 300 
locations across the Mid-Atlantic region.

Self Service
 ■ Best and lowest 

fuel cost 

 ■ Guaranteed fuel supply

 ■ Upfront delivery costs 
with negotiated rates

Flexible Growth
 ■ All Self Service 

benefits 

 ■ Site upgrade 
assistance

 ■ Cash grant options 

Wills Advantage
 ■ All Self Service & 

Flexible Growth benefits

 ■ Management of fuel 
system upgrades

 ■ Splash In ECO Car Wash 
franchise opportunity 

Three ways to work with us:

Fuels network 
brands and 
companies:

willsgroup.com/our-companies     (301) 932-3600          sales@willsgroup.comContact us:

Why work with the Wills Group:
We aim to be the preferred choice, working in partnership 
with our customers to offer superior value. 

Flexible credit 
and EFT terms

No hidden fees

Key benefits:
Custom solutions

Partner approach 
for best value

Industry-leading 
fuel brands

Lowest fuel prices
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Join the Wills Group 
Fuels Network. 
Wills Group is one of the largest Shell and Exxon distributors in the United States. 
We provide our fuel retail partners with a dedicated marketing representative and 
support team prepared to bring your vision for your business to life.

Get started now, and join our winning team!

 ■ Exxon Rewards+ members earn more than $150 
million in savings

 ■ Safeway and Acme grocery rewards redemption

 ■ Increased premium grade rations vs. unbranded

 ■ Wills Group is one of the largest distributors in the 
Mid-Atlantic region of the Shell fuel brand

 ■ 25+ million Fuel Rewards Network active accounts

 ■ Giant Food and Kroger grocery rewards redemption

 ■ #1 premium grade ratio, Shell V-Power +NITRO

 ■ No fee, branded credit cards

The Wills Group and our family of businesses including Dash In, Splash In ECO Car 
Wash, and SMO Motor Fuels are located across nearly 300 locations throughout 
the Mid-Atlantic region. Since our founding in 1926, the Wills Group has been 
committed to caring for and supporting the communities where we live and operate.  

About the Wills Group:

willsgroup.com/our-companies 

(301) 932-3600 

sales@willsgroup.com



In July of this year, renowned auto manufacturer Volkswagen 
filed a trademark registration for a new GTI logo. For the 
most part, the logo was unchanged: the letters G and T 
seemed to have the same font and general design. The I, 
however, had been changed into a lightning bolt symbol. 
This has car lovers speculating a future of electric vehicles for 
Volkswagen’s GTI offerings, an exciting prospect for things 
to come. Sure enough, Volkswagen has since announced 
their intention to release 11 all-electric vehicles by 2027, 
including the ID. GTI. 

About GTI and the Volkswagen ID. Line
GTI stands for “Grand Touring Injection.” It’s a type of direct fuel injection that 
Volkswagen started using in 1976 in order to create cars that could travel over long 
distances without losing performance quality. It’s most popular in the Volkswagen 
GTI Golf, a compact five-seater hatchback, especially in the United States. Over time, 
GTI has become a popular category of Volkswagen vehicles.

Meanwhile, the Volkswagen ID. line is the manufacturer’s first line of vehicles built 
to be all electric. This comes on the heels of tighter restrictions on fuel 
emissions in Europe, as well as the trend of electric vehicles growing 
across manufacturers. There are hatchbacks, crossovers, vans, and 
SUVs all within the ID. line. They sport that classic Volkswagen 
look with exciting modern electric vehicle technology. 

Early this month, Volkswagen released the news that they 
were developing the ID. GTI, a fully electric vehicle within 
the GTI line. The vehicle will resemble the ID. 2 previously 
previewed. It is set to release in Europe for 2027. Although a 
release date is unconfirmed, it is possible that the ID. GTI will be 
making its way over to the United States at some point after the fact.

The New Trademark For GTI
The new GTI trademark was registered in July, a couple months before the ID. GTI 
was released. This clued car lovers in that there was big news to come soon. However, 
this is likely not the last we will see of electric innovations under the GTI name. A 
trademark is meant to represent a brand overall. This change in trademark signifies 
not just one new car but an evolution of the GTI brand overall. This means we can 
likely still look forward to more news about electric vehicles to come. 

The New Trademark 
Registration From 
Volkswagen is Electric!
What the New GTI Logo Hints About the Future 
of Volkswagen 
Brought to you by Garcia-Zamor Intellectual Property Law, LLC

This has car lovers 
speculating a future 
of electric vehicles 
for Volkswagen’s 
GTI offerings, an 
exciting prospect 
for things to come. 
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Ruy Garcia-Zamor, Attorney 
at Law



Why Change Your Logo?
Your logo is supposed to be 
your business’s callsign, as it 
were. When people see it, they 
know that it’s your business. It’s 
important that it be recognizable. 
It may seem contradictory, then, 
to change that logo and risk it 
going unrecognized. However, as 
we’ve seen from the Volkswagen 
GTI example, there may be smart 
reasons to do so.

For one thing, your brand may 
not stay the same throughout 
time. You may decide that 
you want to shift towards a 
more modern, sustainable 
manufacturing design — such 
as electric vehicles. Or you may 
want to be known for self-driving 
vehicles as you grow in innovation 
for self-driving cars. A change in 
your logo can serve as a marker to 
your new direction. 

Logos have also been changed 
as a way of targeting a different 

audience, such as a shift from a 
more family audience to young 
professionals. What is important 
to keep in mind is that your 
logo does not have to change 
completely. Consider the new GTI 
trademark: the same font is used, 
and the logo is much the same, 
except that the I is replaced with 
a lightning bolt. It’s a good idea to 
use your old logo as a jumping off 
point for your new logo, so that it 
is still recognizable.
Can You Update Your Trademark 
Registration?
There are some circumstances in 
which you might be able to amend 
a registered trademark, as long 
as it contains the “essence” of the 
original trademark and “does not 
materially alter the character” of 
the trademark. For instance, if 
you need to add a disclaimer or 
remove goods and services from 
your trademark registration, you 
can do so. However, for significant 

changes to the trademark itself, 
you would be better served 
registering a new trademark.

In the case of Volkswagen, 
they registered a new trademark 
when changing the GTI logo. 
Although the logo was mostly 
the same, the differences were 
significant enough to go beyond 
the need for a trademark update. 
Your intellectual property law 
team at Garcia-Zamor can help 
you determine whether the best 
choice for you is to update an 
existing trademark or register an 
old trademark. We then take care 
of the trademark registration for 
you, so you can focus on the new 
exciting things you have in store 
for your brand.

Contact Garcia-Zamor today 
to learn more about how we 
can help you when you, like 
Volkswagen, need to change 
trademarks to herald a new era in 
your company. n
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Right to Repair Heard in U.S. House Subcommittee 
Hearing
On September 27th, the United States Congress House 
Subcommittee on Innovation, Data, and Commerce, which 
is a part of the House Energy and Commerce Committee, 
conducted a legislative hearing focusing on the topic of 
“Proposals to Enhance Product Safety and Transparency for 
Americans.” During this hearing, particular attention was 
given to H.R. 906, also known as the “REPAIR Act.”

The REPAIR Act is a comprehensive piece of federal 
legislation with bipartisan support. Its primary objectives are to preserve competition, 
affordability, accessibility, and a robust supply chain within the independent market. 
This legislation aims to ensure that vehicle owners have the freedom to choose where 
they get their vehicles repaired and maintained without facing obstacles from vehicle 
manufacturers.

This hearing, which spanned nearly three hours, witnessed the active engagement 
of over a dozen members of Congress, all seeking detailed insights into this widely 
supported legislation. It marked a significant milestone in the legislative process, 
shedding light on the crucial importance of the REPAIR Act.

SSDA-AT is a strong advocate for the Right to Equitable and Professional Auto 
Industry Repair (REPAIR) Act (H.R. 906), emphasizing the importance of protecting 
the right to repair on a national scale. The legislation now has 42 bi-
partisan co-sponsors. 

Modern vehicles are equipped with advanced technology 
that controls various functions, from brakes and steering 
to airbags and emission controls. Both vehicle owners 
and repair facilities require full access to information, 
parts, and tools to accurately diagnose, repair, or 
reprogram these complex systems.

Right to repair remains a top priority for SSDA-AT 
members and a national law would provide for much 
needed clarity and direction in vehicle repair.

The overarching goal is to provide clarity and direction in the 
realm of vehicle repair, making it a top priority for SSDA-AT members 
and the broader automotive industry.

NHTSA Permits Limited Application of Massachusetts’ Right to Repair Law
The federal government has outlined an approach for automakers to adhere 
to Massachusetts’ automotive right-to-repair law without violating federal 
regulations. However, the suggested plan from the National Highway Traffic Safety 
Administration (NHTSA) significantly narrows down the scope of the original law 

Right to Repair Updates

By Roy Littlefield IV

LEGISLATIVE UPDATE

 NHTSA has now 
proposed that 
automakers could 
fulfill the law by 
providing wireless 
access to vehicles 
using short-range 
Bluetooth radio 
connections 
instead of longer-
range cellular 
networks.



and might not be put into practice for a 
number of years.

The Massachusetts Data Access 
Law, which was passed through a 
referendum in 2020, mandates that car 
manufacturers selling vehicles in the 
state must offer wireless access to the 
car’s “telematics” – the software and data 
stored within the vehicle. This provision 
would enable independent car repair 
shops to compete on an equal footing 
with factory-authorized shops that 
already possess access to this data.

In June, the NHTSA told automakers 
not to comply with the law, arguing that 
doing so could weaken cybersecurity 
safeguards for automotive computer 
networks. This stance prompted a strong 
response from Massachusetts Senators 
Ed Markey and Elizabeth Warren, who 
questioned why the agency had taken 
over two years to raise this objection.

However, the NHTSA has now 
proposed that automakers could fulfill 
the law by providing wireless access to 
vehicles using short-range Bluetooth 
radio connections instead of longer-
range cellular networks. Since Bluetooth 
connections have limited range, the 
potential for unauthorized access is 
greatly reduced.

In a letter on 8/22, NHTSA stated, 
“If implemented with appropriate 
care, a solution like this one would 
significantly decrease the cybersecurity 
risks – and consequently, the safety risks 
– associated with remote access.”

Senators Warren and Markey issued a 
joint statement applauding the NHTSA’s 
change in position. They stated, “This 
step will not only alleviate burdens and 
reduce costs for Massachusetts drivers 
but also ensure that transportation 
regulators continue to build upon the 
Biden administration’s agenda, which 
advocates for competition and consumer 
interests.”
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We strive to exceed your 
expectations with the solutions 

you need and the 
experience you deserve.

SPATCO.COM           (800) 4-SPATCO

Service

Construction

EV Solutions
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However, the proposal comes 
with significant challenges. Car 
manufacturers would need to 
incorporate new telematic systems 
with Bluetooth radios to transmit 
the data. Given that vehicle 
designs are planned years ahead, 
it could be quite some time before 
this feature becomes a reality.

Massachusetts First Assistant 
Attorney General Pat Moore 
noted, “We understand that a 
period of compliance will likely be 
necessary.”

Furthermore, the Bluetooth 
compromise undermines a key 
goal for independent repair shops 
— securing constant access to 
their customers’ digital data.

Currently, vehicles with 
telematic systems transmit 
diagnostic data to manufacturers 
in real time using cellular 
connections. Car manufacturers 
can utilize this data to identify 
potential problems and offer 
maintenance and repair services to 
vehicle owners. Independent repair 
shops argue that this gives factory-
backed dealers an unfair edge.

The intent of the Massachusetts 
law was to provide independent 
shops equal access to data, 

allowing car owners to share 
telematic data with local 
mechanics rather than exclusively 
with dealerships. However, if 
telematic data is only accessible 
through short-range Bluetooth 
connections, mechanics would 
only have access when the vehicle 
is physically present at the shop.

Before NHTSA responded, 
SSDA-AT worked with Senators 
Elizabeth Warren (D-MA) and 
Edward J. Markey (D-MA) 
sending a letter to Secretary of 
Transportation Pete Buttigieg 
and Deputy Administrator of 
the National Highway Traffic 
Safety Administration (NHTSA) 
Sophie Schulman, calling on 

NHTSA to reverse its course 
after it sent a recent letter to auto 
manufacturers, advising them not 
to comply with Massachusetts’ 
Right to Repair law. 

SSDA-AT Response
SSDA-AT finds encouragement 
in NHTSA’s letter, which firmly 
advocates for the “right to repair.”

SSDA-AT believes that 
although this is a step in 
the right direction, the new 
approach fails to adequately 
address repairing vehicles that 
are already on the road today. 
SSDA-AT is also concerned that 
the implementation could span 
several years. n
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We are the c-store food service experts. We 
can help retailers grow this high-margin 
category, regardless of size and complexity 
of existing operations. From roller grille to 
prepared on location, we have you covered.

Fresh Food Service

We operate a fully turnkey and guaranteed 
Novelty program which allows you to grow 
profits with a tightly managed impulse 
initiative at zero risk and without your own 
dedicated category expertise.

Turnkey Impulse

We develop and employ leading technolo-
gies across our entire organization, and in 
stores we serve, to ensure accurate, timely, 
and data driven operations.

Leading Tech

MR Williams delivers value-added partnership 
to retailers along the Eastern Seaboard, from 
Georgia up to Maryland.

C-store 
Distribution
Done 
Differently. 

mrwilliams.com

Mays & Associates, Inc.
8950 Rt. 108, Suite 215
Columbia, MD 21045
410.964.9701 • it@ad-mays.com
ad-mays.com

GET THE CREATIVE EDGE IN WEBSITE DESIGN,  
GRAPHIC DESIGN AND INTERNET MARKETING

Website Development. 
Animation and Video. 

Advertising and Marketing

With over 30 years of experience in responsive, mobile friendly website design, 
Internet marketing, graphic design, Mays & Associates is the creative edge your 

business needs to optimize its Internet footprint. Headquartered in Columbia, 
Maryland, Mays works with businesses of all shapes and sizes, from nonprofit 
organizations and government agencies to small business owners and large 
corporations.  Let the Mays creative team take your business to the next level 

with a full-featured responsive, mobile-friendly website platform.



Recently, the Department of Labor (Department) announced 
publication of a Notice of Proposed Rulemaking (NPRM), Defining 
and Delimiting the Exemptions for Executive, Administrative, 
Professional, Outside Sales, and Computer Employees.

DOL announced: The NPRM proposes to update and revise 
the regulations issued under section 13(a)(1) of the Fair Labor 
Standards Act implementing the exemption from minimum wage 
and overtime pay requirements for executive, administrative, and 
professional employees. Proposed revisions include increasing the 
standard salary level and the highly compensated employee total 

annual compensation threshold, as well as providing an automatic updating mechanism 
that would allow for the timely and efficient updating of all the thresholds to reflect current 
earnings data.

SSDA-AT will continue to monitor the developments of this proposed rule and voice our 
concerns.

Specifically, the Department of Labor’s proposed rule would: 
•    �Increase the FLSA regulations’ standard salary level from $684 per week ($35,568 per 

year) to $1,059 per week ($55,068 per year) 
•    �Increase the total annual compensation requirement for highly compensated employees 

from $107,432 per year to $143,988 per year 
•    �Restore overtime protections for U.S. territories, ensuring workers in those territories 

where the FLSA minimum wage applies have the same overtime protections 
as other U.S. workers

•    �Automatically update earnings thresholds every three years so 
they keep pace with changes in worker salaries, ensuring that 
employers could adapt more easily because they would know 
when salary updates would happen and how they would be 
calculated
DOL stated: “The proposed rule would help the Department 

of Labor protect more workers who historically were entitled 
to overtime pay under the FLSA. The Department of Labor 
conducted months of extensive consultations with employers, 
workers, unions and other stakeholders to develop this proposed rule.”

For more information on the Notice of Proposed Rulemaking, please 
visit www.regulations.gov, contact the Wage and Hour Division or call toll-free 
at 1-866-4US-WAGE (487-9243). 

The Department invites the public to comment on this NPRM. The NPRM’s 60-day 
comment period closes at 11:59 p.m. ET on November 7, 2023.

Anyone who submits a comment (including duplicate comments) should understand 
and expect that the comment, including any personal information provided, will become a 
matter of public record and will be posted without change to www.regulations.gov. n

By Roy Littlefield III

EDITORIAL

The NPRM 
proposes to update 
and revise the 
regulations issued 
under. . . Fair Labor 
Standards Act 
implementing the 
exemption from 
minimum wage 
and overtime pay 
requirements . . . 

Updating the Executive, 
Administrative and 
Professional Regulation
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High-performance nonstop engine protection

©2021 Chevron U.S.A. Inc. All rights reserved. 

All trademarks are property of Chevron Intellectual Property LLC or their respective owners. 

Chevron Havoline® motor oils meet or exceed 
ILSAC GF-6 / API SP industry standards 
for protection, performance and fuel 
economy. Plus all Chevron products are 
backed by our Chevron Limited Product 
Warranty – it’s our quality promise. 
Learn more at Havoline.com

15 Sylmar Road • Nottingham, PA 19362

800-423-3624

www.reitlube.com

Our Mission: Create more smiles 
with every sip and every bite!

For our consumers
By creating joyful moments through our delicious and 
nourishing products and unique brand experiences.

For our customers
By being the best possible partner, driving game-
changing innovation and delivering a level of growth 
unmatched in our industry.

For our associates and our communities
By creating meaningful opportunities to work, gain 
new skills and build successful careers, and 
maintaining a diverse and inclusive workplace.

For our planet
By conserving nature’s precious resources and 
fostering a more sustainable planet for our children 
and grandchildren.

For our shareholders
By delivering sustainable top-tier total shareholder 
return and embracing best-in-class corporate 
governance.

Our Mission: Create more smiles 
with every sip and every bite!

For our consumers
By creating joyful moments through our delicious and 
nourishing products and unique brand experiences.

For our customers
By being the best possible partner, driving game-
changing innovation and delivering a level of growth 
unmatched in our industry.

For our associates and our communities
By creating meaningful opportunities to work, gain 
new skills and build successful careers, and 
maintaining a diverse and inclusive workplace.

For our planet
By conserving nature’s precious resources and 
fostering a more sustainable planet for our children 
and grandchildren.

For our shareholders
By delivering sustainable top-tier total shareholder 
return and embracing best-in-class corporate 
governance.
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50% of net proceeds  
will be donated to the  

Alzheimer’s Association

FRIDAY, 
OCTOBER 20, 2023

6:00 pm Onwards — 
Maryland LIVE Casino

$100/person
(Only a few more tickets left)

YOUR TICKET INCLUDES:

Cocktail Hour
Dinner 

(American & Indian Halal Menu)

Awards Ceremony
After Party till Midnight

REQUEST DINNER
 TICKETS AT: 

wmdacar.com/attendee

WMDA/CAR 
ANNUAL



LET YOUR MEMBERSHIP WORK FOR YOU!
Simply participate in all of the programs for which you are eligible and you will  

save or make enough to pay for your membership in WMDA/CAR!

WMDA/CAR ENDORSED 
MEMBERSHIP BENEFITS & SERVICE PROVIDERS

Be sure to check out these companies endorsed by WMDA/CAR.
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AUTO PARTS SUPPLIER
Parts Authority
Michael Ground

202-829-6315
mground@partsauthority.com

CONVENIENCE STORE  
PRODUCTS

Century Distributors, Inc.
Lori Rodman
301-212-9100

lrodman@thencd.com

CREDIT CARD PROCESSING
TalusPay

Dan Cohen
469-424-4920

dcohen@firstmerchant.us

ELECTRICITY PROGRAM
Sprague Energy (MAAGIC)

Tom Gussen
732-440-0031

tgussen@spragueenergy.com

LEGAL SERVICES
Lynott, Lynott & Parsons, P.A.

James L. Parsons, Jr.
301-424-5100

jparsons@llplawfirm.com

WEBSITE DESIGN &  
MANAGEMENT
Mays & Associates

410-964-9701
it@ad-mays.com

OIL BUYING PROGRAM 
REIT Lubricants Company

Chevron/Havoline 
Jamie Atkinson

800-423-3624  I  443-309-9929 cell
jatkinson@reitlube.com

H.N.Funkhouser & Co.
Mark Conner

1-800-343-6556
mconner@hnfunkhouser.com

WMDA/CAR LEGISLATIVE & 
REGULATORY INFORMATION

WMDA/CAR
Kirk McCauley

301-390-0900, ext. 114
kmccauley@wmda.net



                            

                              

 

 Give us a call before your next 
renewal and we will come to you! 

          PROUD MEMBERS: 

 

DDM Insurance, Inc. has provided the auto services 
community with full service, independent insurance 
products since 1909. 
 
We are currently appointed with a number of insurance 
carriers who offer Garage, Gas Station and Convenience 
Store quotes.  We also have Worker’s Compensation 
markets for 24 hour business operations. Many of our 
carriers offer the following discounts and programs for 
qualifying businesses: 
 
-5% up front discount on eligible Worker’s 
Compensation classes 
 
-Group dividend, if one is declared, at the end of the 
policy year 
 
-Loaner car coverage 
 
-Dealer & Transport tags 
 
-Aggressive Scheduled Credit for most Worker’s 
Compensation accounts 
 
-Nine different carriers to quote with ensuring our best 
possible pricing up front 

 
Matt Deadrick, CIC                 Darrell Diehl 
Mdeadrick@ddminsurance.com     Darrell@ddminsurance.com 
M: (301) 606-8022                 M: (301) 537-1397 
O: (301) 937-1500 ext. 13                  O: (301) 937-1500 ext. 18 
               
            Find us online: 

            www.ddminsurance.com 

A SERVICE STATION & AUTOMOTIVE REPAIR ASSOCIATION



